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BMI (BROADCAST MUSIC, INC.) 
BMI is an American music-licensing corporation working to ensure that more than 500,000 songwriters, composers and music publishers are accurately compensated when their copyrighted works are performed publicly in the United States. Operating on a non-profit-making basis, BMI (Broadcast Music, Inc.) has grown to become the largest such organization in the world, with revenues of more than $931 million for its 2011 fiscal year. The organization has had positive revenue growth for more than 20 years.
Known in the music industry as a "performing right organization" or PRO, BMI is one of three entities defined by name in U.S. Copyright Law (Title 17 of the United States Code) as "performing rights societies." 

Del R. Bryant is President & Chief Executive Officer of BMI. Headquartered in New York, BMI has additional offices in Los Angeles, Nashville, Atlanta, Miami, Puerto Rico and London. BMI employs approximately 600 fulltime staff members, more than 400 of which are based in Nashville. The company was founded in 1939.
BMI issues licenses to various users of music, including television and radio stations, broadcast and cable networks; new media, including Internet and mobile technologies such as Spotify, YouTube, Pandora and Turntable.fm; satellite audio services such as SiriusXM; nightclubs, hotels, bars, restaurants and other venues; and live concerts. BMI currently represents some 6.5 million compositions, a number that is constantly growing. Approximately half the music performed in the United States is licensed by BMI. BMI's market share reflects the popularity of its songwriters' and composers' works and is a prime factor in determining license fees. 

The organization returns all revenues generated, less operating expenses, to the musical creators and copyright owners it represents, as well as the thousands of creators from around the world who have chosen BMI for representation in the U.S. For every dollar collected, 87 cents is distributed as royalties to BMI’s songwriters, composers and music publishers.
BMI has sought out new and innovative ways of doing business and, over the years, has developed a global reputation as a leader in harnessing technology for the benefit of both its members and its licensees. BMI’s use of the leading-edge digital tools has facilitated the collection of performance data, distribution of royalty payments, management of licensing fees and automation of accounting functions. No other licensing organization can boast of such an extensive and accessible body of information.  BMI has many firsts amongst PROs: BMI was first to launch a website in 1994; first to license music online in 1995; first to list their entire catalog of musical works online in 1996; first to launch a music podcast in May, 2005; first to launch end-to-end online membership for songwriters; and, in 2010, the first PRO to offer a full-featured, mobile website.

BMI represents history’s most prolific and influential songwriters and composers. Legends Willie Nelson, Chuck Berry, Hank Williams, Carlos Santana, Little Richard, Howlin’ Wolf, the Beach Boys, Paul Simon,  Billie Holiday, Dave Brubeck, Muddy Waters, Motown hitmen Holland-Dozier-Holland and Aretha Franklin; Hollywood’s most in-demand composers including John Williams, Thomas Newman, Danny Elfman, Mike Post, W.G. "Snuffy" Walden, Alexandre Desplat (SACEM) and Harry Gregson-Williams; and contemporary chart-toppers such as Lady Gaga, Taylor Swift, Adele (PRS), the Black Eyed Peas, Pitbull, Kanye West, Juanes, Jack White, Jennifer Lopez, Keith Urban, Rihanna and Foo Fighters populate BMI’s unparalleled roster.
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